
36

Promoting Economic 
Development
Duke Energy’s success is directly tied to 
the communities we serve. We work with 
economic development officials in our five-
state service territory to help attract new 
industry and business. We are helping to 
lead economic development efforts focused 
on energy, and are working with state and 
local officials to attract or expand indus-
tries such as aerospace, data manage-
ment, plastics and life sciences.

Despite the economic challenges of 2008, 
Duke Energy’s economic development 
specialists helped state, regional and local 
government officials attract $2.97 billion 
in capital investments and 12,164 new 
jobs to the five states we serve. While the 
results fell short of our target of 14,400 
jobs, we exceeded our goal of $2.8 billion 
in capital investment. These results reflect 
new capital investments and jobs; they 
are not net results that take into account 
business closures and job losses due to 
the economic downturn.

S t r o n g  C o m m u n i t i e s

With energy prices a key consideration 
for economic development, we work with 
companies and local officials to provide the 
information they need to evaluate location 
or expansion options. For example:
•	 Competitive energy costs helped 

persuade BMW to expand its manufac-
turing facility in Spartanburg, S.C.,  
to produce the X3 sports activity 
vehicle. Construction of BMW’s new 
1.2 million-square-foot facility began  
in the spring of 2008.

•	 Cincinnati is the global flavor 
headquarters for Swiss-based 
Givaudan, the world’s largest maker 
of flavors and fragrances, and the 
site of its North American research 
and culinary center. The company is 
expanding its flavor manufacturing 
plant in Boone County, Ky. This  
project will result in $25 million of  
new capital investment.

•	 American Titanium Works, a Chicago-
based company, announced plans  
in 2008 to invest $422 million in  
a titanium mini-mill in Laurens  
County, S.C. 

•	 EnerDel Inc. will become a Duke 
Energy Indiana customer when its 
new facility goes into operation in 
Noblesville. The company assembles 
lithium-ion battery packs for use in 
hybrid, plug-in hybrid and electric 
vehicles.

Duke Energy Stays in Top 10 for Economic Development
In September 2008, Site Selection magazine named Duke Energy to its annual list of top 10 utilities in economic develop-
ment for 2007. This is the 10th consecutive year we’ve been recognized for our efforts to encourage and attract business 

expansion in our service areas. The magazine used new capital investments and new jobs created as two criteria in determining its list.

BMW EXPANSION
BMW chose Spartanburg, S.C., for its 
first full manufacturing plant outside 
of Germany and began construction 
on an expansion in 2008. (Photo by 
Fred Rollison)

CHALLENGES
•	 Encourage economic development during a recession

•	 Help the communities we serve through the economic downturn

2008 HIGHLIGHTS
•	 Offered average retail electric rates in each of our five  

states that were below the national average

•	 Helped attract roughly $3 billion in capital investment  
and 12,000 jobs in our service areas

OPPORTUNITIES
•	 Use our customer and community programs to strengthen the regions 

we serve, including new energy infrastructure like the smart grid

•	 Be a catalyst to help transform regional economies for the  
21st century 

•	 Support the states we serve in their economic stimulus plans

•	 Began deployment of the smart grid 

•	 Contributed more than $30 million to our communities 
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Bringing Sustainability  
to College Campuses
Duke Energy lent its sustainability exper-
tise to colleges and universities at two 
key events in 2008. We teamed with 
The Duke Endowment, a private founda-
tion established in 1924 by Duke Energy 
co-founder James B. Duke, to host the 
Carolinas Higher Education Sustainable 
Energy Summit in October. This event 
marked the first in a series of forums 
designed to help colleges and universities 
make their campuses more energy efficient 
and environmentally sound. Duke Energy 
shared information on renewable energy, 
clean transportation, energy measurement 
and “green” lighting solutions. 

We also served as a major sponsor of the 
biennial conference of the Association 
for the Advancement of Sustainability in 
Higher Education held in Raleigh, N.C., 
in November. This event drew more than 
1,700 representatives from colleges and 
universities in 48 states and Canada. 

Helping Students  
‘Get Energy Smart’
We recently teamed with Scholastic, a 
household name in education, to teach 
children about energy efficiency, renewable 
power and environmental stewardship. 
Our new ‘Get Energy Smart’ program will 
initially target third and fourth-graders in 
Ohio, then expand to include children in 
other age groups. We plan to introduce 
the program in the Carolinas, Indiana and 
Kentucky later this year.

The Get Energy Smart program offers 
children opportunities for interactive, 
hands-on learning. For example, students 
who conduct an online energy audit of 
their home will receive a personalized 
report and a free energy efficiency starter 
kit. The kit contains tips and items such 
as compact fluorescent light bulbs (CFLs) 
that can help lower their home’s overall 
energy bill.

Learning Outdoors
Our Lee Steam Station in South Carolina 
provides an outdoor learning environment 
for teachers at Palmetto Middle School to 
reinforce lessons in science and environ-
mental stewardship. Our local partnership 
was so successful that South Carolina 
education officials announced plans in 
late 2008 to replicate the outdoor learning 
approach throughout the state.

Using Diverse Suppliers
Doing business with a diverse network 
of suppliers – including minority, veteran 
or women-owned organizations – helps 
encourage competition and spread the 
benefits of economic development. Duke 
Energy’s spending for goods and services 
from these suppliers totaled $323 million 
in 2008, a 40 percent increase over 
2007. This growth included a significant 
increase in fuel spending with diverse 
suppliers, partially due to rising prices. 
Even without these fuel purchases, our 
spending with diverse suppliers in 2008 
was still 10 percent higher than 2007.

Reaching out to the 
Hearing-Impaired
Duke Energy won the 2008 “Excellence in 
Accessibility Award” from the Community 
Services for the Deaf in Cincinnati, 
Ohio. This award is presented to an area 
organization that provides a welcoming 
and supportive venue for customers who 
are deaf or hard of hearing. Three Duke 
Energy employees – Becky Brunner, Paula 
Everett and LaVerne Thomas – have been 
providing sign language services to the 
hearing-impaired for more than a decade. 
In addition to assisting customers with 
hearing disabilities, these employees trans-
late the spoken word into sign language 
at company and community events 
throughout the year.

S T R O N G  C O M M U N I T I E S

A HAIR-RAISING EXPERIENCE
A young visitor to the World of Energy 
uses a Van de Graff generator, a device 
that harmlessly demonstrates the 
effect of static electricity.

World of Energy 
Celebrates 40 Years
In 1969, a typical home cost 
$25,000. You could buy a new 
car for $2,500 and fill it up 
for 35 cents per gallon. Neil 
Armstrong walked on the moon 
and Joe Namath took the New 
York Jets to the Super Bowl. 
1969 was also the year Oconee 
Nuclear Station’s visitor center 
opened to the public. Initially 
named the Keowee-Toxaway 
Visitor Center for the two rivers  
in the region, the center 
welcomed 250,000 visitors in 
its first full year of operation. In 
1985, the name was changed  
to the World of Energy.

The center celebrates its 40th 
anniversary in 2009, making it 
the second-oldest continuously 
operating nuclear power plant 
visitor center in the country. 
Since its opening, more than 
three million visitors from all 
50 states and countless foreign 
countries have toured the  
World of Energy to learn about 
nuclear power.

http://www.duke-energy.com/news/releases/2009030201.asp
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2008 Community Giving Summary
Giving back to the community is both a corporate value and a defining element of our 
company culture. With the economic downturn, we believe it is more important than  
ever to contribute to the communities we serve. 

Each year, we total all of the contributions made by Duke Energy, including The Duke 
Energy Foundation ($17.5 million in 2008), other cash contributions and in-kind gifts 
and services ($2.4 million); and the cash contributions and the value of our employees 
and retirees’ volunteer time ($10.2 million). Charitable giving from The Duke Energy 
Foundation, Duke Energy Corporation and its employees and retirees totaled more than 
$30 million in 2008. This figure is in line with our total charitable giving in 2007 and 
2006, which were $31 million and $29 million, respectively.

We also compare our charitable giving to industry benchmarks. The 2008 total of nearly 
$20 million in Foundation and corporate giving is on par with industry benchmarks of  
1 percent of pre-tax net income.

2008 Grants by the  
Duke Energy Foundation
Grants by The Duke Energy Foundation are 
awarded by regional contributions councils 
to support three areas of funding: 
•	 Community vitality – 

50% ($7.9 million) 
•	 Economic development, 

including educational initiatives –  
32% ($5.0 million)

•	 Environment and energy efficiency – 
18% ($2.8 million)

Matching gifts and volunteer grants  
for employees and retirees totaled  
$1.8 million.

2008|2009 Foundation  
Grant Highlights
•	 In 2008, Duke Energy, its employees 

and retirees contributed over $5  
million to United Way agencies in  
the U.S. As a result of our commit-
ment, Duke Energy Carolinas was 
awarded the Corporate Spirit Award 
and Duke Energy Ohio received the  
Top 25 Award from the United Way  
of Greater Cincinnati.

•	 To help ease the economic hardship 
faced by many in our five retail states, 
The Duke Energy Foundation contrib-
uted an extra $800,000 to low-income 
energy assistance heating funds in 
January 2009. These programs aid all 
residents who are eligible for assis-
tance in these regions – not just Duke 
Energy customers. Funds are distrib-
uted through local community action 
agencies, which determine eligibility.

•	 At the end of 2008, we announced a 
partnership with Mecklenburg Citizens 
for Public Education to implement the 
New Leaders for New Schools program 
in Charlotte, N.C. This six-year initia-
tive will help Charlotte-Mecklenburg 

Schools recruit and develop more  
than 50 new principals to lead high-
need schools.

•	 Duke Energy Ohio pledged support 
to the Cincinnati USA Partnership  
to support regional economic develop-
ment initiatives, minority business 
expansion, and a biotechnical  
business “incubator.”

In addition to charitable giving of over  
$30 million in 2008, Duke Energy 
invested over $4 million in our communi-
ties in support of regulatory agreements 
and other business initiatives:
•	 Duke Energy Carolinas shared its bulk 

power marketing (BPM) profits through 
a series of innovative programs with 
industrial customers, economic devel-
opers and public assistance agencies. 
Contributions from BPM in 2008 
totaled over $2.23 million. This figure 
included $650,000 for low-income 
customer programs such as Share 
the Warmth, Cooling Assistance and 
Fan-Heat Relief, and approximately 
$1.58 million for the support of educa-
tional initiatives in South Carolina 

through AdvanceSC. While the  
majority of these dollars provided 
services in 2008, a portion is held  
in community funds to be distributed  
in coming years. 

•	 Low-income energy assistance 
programs in Ohio (HeatShare), 
Kentucky (WinterCare) and Indiana 
(Helping Hand) received over 
$748,000 from Duke Energy and  
close to $222,000 from employees 
and customer contributions. Programs 
for low-income customers in the 
Carolinas – like Share the Warmth, 
Cooling Assistance and Fan-Heat 
Relief – are funded from a variety 
of sources, including customer and 
employee contributions (which 
totaled close to $725,000), BPM 
profit sharing and The Duke Energy 
Foundation.

•	 As part of the Catawba-Wateree 
Comprehensive Relicensing Agreement 
in the Carolinas, we invested more 
than $1.3 million to preserve archeo-
logical resources, improve water 
use and management, and enhance 
aquatic habitat and fish populations.

http://www.duke-energy.com/community/foundation.asp
http://www.duke-energy.com/community/foundation.asp
http://www.duke-energy.com/ohio/special-assistance/heatshare.asp
http://www.duke-energy.com/kentucky/special-assistance/winter-care.asp
http://www.duke-energy.com/community/programs/helping-hand.asp
http://www.duke-energy.com/community/programs/share-the-warmth.asp
http://www.duke-energy.com/community/programs/cooling-assistance.asp
http://www.duke-energy.com/community/programs/fan-heat-relief.asp
http://www.duke-energy.com/community/programs/fan-heat-relief.asp
http://www.duke-energy.com/lakes/catawba-wateree-relicensing.asp
http://www.duke-energy.com/lakes/catawba-wateree-relicensing.asp
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Volunteerism
While volunteerism is a year-round 
commitment at Duke Energy, we 
conduct an annual Global Service 
Event (GSE) to encourage and recog-
nize community involvement. One of 
the unique aspects of the GSE is that 
it’s a grassroots effort. Employees and 
retirees identify needs in their own 
communities and provide leadership, 
from volunteer recruitment to project 
management. The Duke Energy 
Foundation supports these activities 
with grants for project supplies and 
materials.

During the 2008 GSE, approximately 
3,800 employees and retirees spent 
more than 14,000 hours participating 
in about 500 projects in almost 
130 communities. Their efforts 
assisted more than 300 charitable 
organizations.

Supporting state-sponsored “Big 
Sweep” programs is another annual 
tradition at Duke Energy. The purpose 
of Big Sweep is to rid lakes, streams, 
waterways and shorelines of litter. 
Approximately 520 Duke Energy 
employees and local community 
volunteers collected more than 45 
tons of trash during Big Sweep events 
in North Carolina and South Carolina.

In Brazil, Duke Energy supported 
“Cleaning the Paranapanema,” 
organized by the Paranapanema  
River Environmental Defense 
Association. Our employees cleaned 
up a 2.5-mile stretch of the river in 
Sao Paulo. Initially a volunteer project 
sponsored by Duke Energy Brazil,  
the cleanup effort has grown into a 
major community initiative.

Volunteers Go  
to Extremes
Duke Energy was a major  
sponsor for two of ABC-TV’s 
“Extreme Makeover: Home 
Edition” projects in 2008.  
More than 400 employees  
volunteered for the projects,  
which took place in Cincinnati, 
Ohio and Charlotte, N.C. They  
did construction work, moved 
furniture, cleaned the homes,  
and served refreshments to  
volunteers. Duke Energy also 
made sure the homes were 
equipped with solar hot-water 
systems, energy-efficient 
windows, high-efficiency heating 
and cooling, upgraded insula-
tion and ENERGY STAR®-rated 
appliances.

S T R O N G  C O M M U N I T I E S

RICHARD “Stick” Williams
Senior Vice President, Enterprise 
Field Services and President,  
the Duke Energy Foundation

“We strengthen the communi-
ties we serve through financial 
support, volunteerism and 
civic leadership. Our commit-
ment to our communities is 
demonstrated by the additional 
$800,000 we contributed to 
low-income heating assistance 
funds in early 2009. No less 
important, though, are the 
efforts of employees who take 
time out of their lives to serve 
others in need.”

Bringing Clean Energy  
to the Developing World
Duke Energy is a member of e8, an 
organization founded in 1992 to promote 
sustainable energy development in the 
world’s emerging nations. The 10 members 
of e8 are leading electricity companies from 
the G8 nations – the U.S., United Kingdom, 
Canada, Germany, France, Italy, Russia 
and Japan. The e8 companies develop 
projects that bring clean energy to some of 
the 2 billion people around the world who 
still have no access to electricity. Training 
programs are also developed to ensure 
these projects can eventually be turned  
over to, and managed by, the residents in 
these regions.

HARD WORKERS, ON  
AND OFF THE JOB 
Aaron Daniels, lineperson A in 
Milford, Ohio, helped with the 
Extreme Makeover: Home Edition 
project in Cincinnati.
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There is a trend in philanthropy  
to measure the impact of giving 
beyond a tally of the dollars. What 
real results were achieved? What 
impact was made?   

This year, we introduce you to two 
leaders of nonprofit organizations  
that have been long-term partners  
of Duke Energy: 
•	 Jock Pitts is president of People 

Working Cooperatively (PWC). 
PWC offers home repair and 
energy conservation services for 
low-income individuals in the 
Greater Cincinnati area in Ohio 
and Kentucky.

•	 Carol Hardison is president of 
Crisis Assistance Ministry (CAM) 
in Charlotte, N.C. CAM provides 
emergency financial assistance, 
clothing and household items  
to those facing financial 
hardships. CAM also distributes 
funds from Duke Energy’s Share 
the Warmth program to help  
heat the homes of low-income 
families during winter.

These Q&As with Jock and Carol 
speak to the real results from  
philanthropy – the lives changed,  
the neighbors helped and the 
communities strengthened.

Q: 	How does Duke Energy contribute  
to PWC’s work in the community?

A: 	 Duke Energy primarily supports our 
energy conservation efforts. PWC’s typical 
customer earns $13,000 a year in house-
hold income. They want to stay in their 
homes, but they don’t have the means to 
keep up with repairs or make their homes 
energy efficient. Duke’s financial support 
lets us go in and make the improvement 
investments for them. 

Q: 	How important is energy efficiency? 

A: 	 Energy efficiency is not only increasingly 
important; it’s become fundamental. The 
customers that PWC serves have diffi-
cultly affording food and medicine. Duke’s 
programs are wildly effective at saving 

these people money and allowing  
them to stay safely in their homes. 

Q: 	How did Duke Energy and PWC work 
together after Hurricane Ike struck the 
Midwest in September 2008?

A: 	 Duke Energy gave PWC a significant grant 
within days of the storm to help with 
immediate home repairs for those in the 
greatest need. The company’s swift action 
speaks volumes; Duke’s first concern after 
getting power restored was about helping 
customers recover.

	 After the storm, we encountered people in 
the community who had very significant 
safety issues on their property as a result 
of storm damage. Many of the customers 
PWC helped were elderly, and many were 
disabled. Nearly all of them were afraid 
and seemed at a loss for what to do. I think 
it was reassuring for them to have experts 
from PWC show up at their door to help. 
Duke Energy made that happen.

Q: 	What’s next for the PWC/Duke Energy 
partnership?

A: 	 PWC recently signed an agreement with 
Duke Energy to provide energy conserva-
tion services outside Ohio and Kentucky 
for the first time. Low-income Duke Energy 
customers in the Carolinas and Indiana 
will now have access to PWC’s energy 
conservation services. It’s all part of the 
plan to repair our communities one home 
at a time.

Jock Pitts
President,  
People Working Cooperatively

Q & A

Measuring Impact: Two Views

http://www.pwchomerepairs.org/
http://www.pwchomerepairs.org/
http://www.crisisassistance.org/
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Carol Hardison
President,  
Crisis Assistance Ministry

Q & A

Q: 	How does the relationship between Crisis 
Assistance Ministry and Duke Energy help 
the community?

A: 	 There is a tremendous upside to helping 
people avoid being evicted or having their 
power cut off. Oftentimes, it helps them 
keep their job and keep their kids in school. 
You’re helping them keep gas in their car, 
winter coats on their backs, a roof over 
their head, and lights on in their home. 

The partnership between Crisis Assistance 
Ministry and Duke Energy contributes to a 
stronger and more sustainable community.

Q: 	How has the economic downturn affected 
Crisis Assistance Ministry? 

A: 	We’re seeing a 40 percent increase in the 
number of people coming to us for help. 
Many of the families who’ve come through 
our doors in recent months have been 
financially devastated by the loss of a job or 
other source of income, and they just can’t 
reduce their expenses fast enough. Crisis 
Assistance Ministry provides a “safety net” 
to help them adjust to their new financial 
situation and often prevents them from 
becoming homeless. 

Q: 	What does Crisis Assistance Ministry get 
out of its partnership with Duke Energy?

A: 	 In addition to the funding that comes 
from Share the Warmth and United Way, 
we have a number of great volunteers 
who work for Duke Energy. They’ve done 
everything from sorting donated clothes to 
serving on our board of directors to offering 
specialized expertise, like marketing and 
business planning.

	 In addition, simply having our name  
associated with Duke Energy lends 
credibility and good will. In this part of 
the country, the first thing you think of 
when you hear the name Duke Energy is 
the 100-plus-year history associated with 
responsible economic development and 
making the region an enjoyable place to 
live, work and play.

Q: 	What would the community be like without 
public-private partnerships? 

A: 	 Without partnerships like ours, the burden 
would shift to government and taxpayers.  
People can’t live in a dark, cold home. 
People who are not taken care of by their 
community often end up in hospitals, jails 
and homeless shelters. This places a huge 
strain on the community.

	 Private/nonprofit partnerships have a  
way of taking “one plus one” and getting 
three. Nonprofits benefit from financial 
support, professional expertise and the 
credibility that results from being partners. 
On the corporate side, employees love 
helping the community and find it very 
rewarding to see the instant results of  
their volunteer work.

S T R O N G  C O M M U N I T I E S




